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In 1975, a revolution began in the computer industry. 
Working in a garage, Steven Jobs and his partner, 
Stephen Wozniak, produced by hand the prototype for 
a remarkable new kind of computer that, today, is on 


the way it goes to school and, most likely, the way 
America thinks. 

The computer created was the first true personal 
computer: a small, personally affordable and easy-to- 


Apple Computer's revenues now exceed 
$100 million a year. Jobs is vice-chairman 
and a marketing vice-president. 

“In the past, computers have been 
designed for groups of people, for corpo- 
rations, for entities. Our company is 
organized around one key principle— 
one person, one computer: 

Apple has demystified the computer, 
and simplified computer languages, intro- 
ducing software that is friendly, and easily 
understood. The average American now 
has access to what may be this century's 
most potent technological advance. 

| In addition to improving the profes- 
sionals productivity, Apples are helping farmers 
analyze soil compositions and commodity futures. 
Physicians keep abreast of new developments by re- 
sponding to Apple as it poses diagnostic questions. 
Apple-based systems have been placed in truck- 
stops, giving truckers instant access to available haul- 
ing jobs, routes and schedules. Health organizations 
use Apples in underdeveloped countries to conduct 
medical surveys and treatment programs. “They can 
go where the problems are. In a medical context, that 
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the verge of changing the way America does business, 


operate computer capable of solving serious problems. 
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Saves lives. Personal computers are saving small 
businesses, giving them vital management informa- 
tion.” The interaction between man and his computer 
will fundamentally change the future. 

Steven Jobs is also a manager. He spends much 
of his time “just talking to people, keeping them excited 
and on track. At its best, business is creative. That's 
the kind of atmosphere we try to maintain at Apple; 
one in which personal goals remain aligned with cor- 
porate goals. 

There is a wholeness to Steven Jobs: designer, 
engineer, entrepreneur, manager, and corporation 
head. He also reads SCIENTIFIC AMERICAN. 

“It helps me make connections with a range of 
disciplines. Computers are relevant to virtually all of 
them. | like the off-beat too. SCIENTIFIC AMERICAN 
seduces me into subjects I'd never even thought of 
before. | learn when | read SCIENTIFIC AMERICAN: 

A growing number of newsstand buyers and sub- 
scribers join Steven Jobs every month. Each issue of 
SCIENTIFIC AMERICAN reaches more than two million 
people who make the future happen. 

SCIENTIFIC AMERICAN. 415 Madison Avenue, 
New York, New York 10017; 54 Pall Mall, London, 
SW1Y5JH, England; 333 North Michigan Avenue, 
Chicago, Illinois 60601; 235 Montgomery Street, San 
Francisco, California 94104. 


SCIENTIFIC 
AMERICAN 


We reach the people who make the future happen. 


